
 

MODULES SPACE

MODULES REQUEST FOR SPACE

MODULE 6 sqm
• �1 high table

• �low storage cabinet

• �3 stools

• �1 display stand

• �1 litter bin

• �1 triple socket

• �daily cleaning

MODULE 9 sqm
• �1 counter
• low storage cabinet

• 1 standing table

• 4 stools

• 1 display stand

• 1 litter bin

• 1 triple socket

• daily cleaning

• 1sqm storage room 

MODULE 12 sqm
• �1 counter
• 1 table
• 3 chairs
• low storage cabinet

• 1 standing table

• 4 stools

• 1 display stand

• 1 litter bin

• 1 triple socket

• daily cleaning

• 1sqm storage room

STRATEGIC PLACEMENT OFFERING
FOR VISIBILITY WITH REDUCED BUDGET 

1

€4,060 excl. VAT €5,750 excl. VAT €7,450 € excl. VAT 

 

INCLUDED IN YOUR FORMULA: 
1 CLASSIC EXHIBITION PACKAGE 

• �1 Company page on www.pollutec.com (web & mobile 
versions) 600-character 

• �1 Presentation page in show catalogue:  
- company details  
- 5 business sectors 
- 3 targeted markets 

• �1 customizable banner with your stand number

• �20 e-invitations
• �10 VIP e-invitations

• �Exhibitor Badges (1badge/3sqm)

• �1 Show catalogue
• �Your company in the list of the official visit guide 
• �EMPERIA badge reader (4 access included. Illimited 

access option at €240)

• �Exhibitor insurance subject to the conditions laid down 
in articles 18, 19 and 20 of the General Regulations

• �Administration fees
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YOUR PARTICIPATION STRATEGY

  �COMMUNICATION PACKAGES 
Pollutec provides you a selection of communication packages to meet your participation goals. Choose 
the promotional booster that is best suited to your targets and your company.

“360 visibility” Booster GOLD

•	� Search Engine on Pollutec.com:  
1 page about your company with:

	 - name of your company
	 - logo
	 - description of company activities
	 - gallery of your products
	 - Top ranking in one category in list of exhibitors

•	� Pollutec Solutions Directory: Your profile in the 
Pollutec Solutions Directory (to be provided in English 
and French)

•	� Catalogue:
	 - Your company name in red
	 - Your color logo in the alpha list of companies

•	� Show map: your company name in red

 •	�Show wall map: your company name in red

“Product Launch” Booster GOLD

•	� Pollutec’s Blog “Capteur d’Avenir”: an article in  
the blog (written by you & without limitation of sign) 
and relayed on a newsletter

•	� Show map: your company name in red

•	 �Visitor trails: Your logo + stand number in 1 of the 
visitor trails dedicated to new product (or innovation)

•	� Search Engine on Pollutec.com:  
1 page about your company with:

	 - name of your company
	 - logo
	 - description of company activities
	 - gallery of your products

•	� Pollutec Solutions Directory: Your profile in the 
Pollutec Solutions Directory (to be provided in English 
and French)

”Reputation” Booster GOLD

•	� Search Engine on Pollutec.com:  
1 page about your company with:

	 - name of your company
	 - logo
	 - description of company activities
	 - gallery of your products

•	� Catalogue:
	 - Your company name in red
	 - Your color logo in the alpha list of companies

•	� Pollutec’s Blog “Capteur d’Avenir”: an article in  
the blog (written by you & without limitation of sign) 
and relayed on a newsletter

“Web visibility” Booster SILVER

•	� Search Engine on Pollutec.com:  
1 page about your company with:

	 - name of your compagny
	 - logo
	 - description of company activities
	 - gallery of your products

•	� Pollutec Solutions Directory: Your profile in  
the Pollutec Solutions Directory (to be provided  
in English and French)

“Product Launch” Booster SILVER

•	� Pollutec’s Blog “Capteur d’Avenir”: an article in  
the blog (written by you & without limitation of sign) 
and relayed on a newsletter

•	 �Show map: your company name in red

•	� Show wall map: your company name in red

•	� Visitor trails: Your logo + stand number in 1 of the 
visitor trails dedicated to new product (or innovation)  

 “Reputation” Booster SILVER

•	� Search Engine on Pollutec.com:  
1 page about your company with:

	 - name of your company
	 - logo
	 - description of company activities
	 - gallery of your products

•	Catalogue: 
	 - Your company name in red
	 - Your color logo in the alpha list of companies

•	� Pollutec Solutions Directory: Your profile in the 
Pollutec Solutions Directory (to be provided in 
English and French)

•	� Show map: your company name in red

TO BE PRESENT 
BEFORE, DURING 
AND AFTER  
THE SHOW

PUT YOUR 
PRODUCTS  
AHEAD

STRENGTHEN 
YOUR POSITION 
AS A KEY PLAYER

€690 excl. VAT 

€895 excl. VAT

€895 excl. VAT

€1,300 excl. VAT

€1,990 excl. VAT

€2,850 excl. VAT

PREFER A PACKAGE FORMULA TO BENEFIT  
FROM PREFERENTIAL RATES ON COMMUNICATION TOOLS
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YOUR PARTICIPATION FORM

 YOUR PROFIL 

What is your main goal of your participation?
	� Present a new product / service, a know-how  

or an innovation

	� Identify new contacts

	� Strengthen your market position as key player

	� Strengthen your image and reputation

	� Find an Agent / Distributor / Reseller

	� Sign contracts, build partnerships, finalize sales,  
record orders

	� Be informed about competition, market trends  

Do you have specific needs? 
	� I would like to be contacted to highlight my products  

and/or solutions on an event 

	� I would like to be contacted to be associated  
with an animation, a conference

	 I want to communicate before, during and after the show

	 I don’t have any specific need

What kind of organisation are you? 
	 Manufacturer

	 Distributor / Importer 

	 Consulting, Engineering

	 Association, Federation, Institutional, Union 

Your organisation is: 
	 A multinational corporation

	 A mid-cap company

	 A venture / SME

	 A startup

	 An institution

Where are your headquarters?
	 France

	 International

Which visitors would you like to meet? (Check two boxes)

	 Eco-Industrial

	 Industrials

	 Local authorities

	 Engineering / Design offices

	 Building / Public Works Professionals

	 Trade / Retail

	 Farmers / Agro-Industria

	 Others:..................................................................................

Which geographical areas interest you in priority?
	 France

	 International

If you selected International, please specifiy  
the geographical areas of interest?

	 North Africa

	 Occidental Africa

	 Central, Eastern and Southern Africa

	 North America

	 Central America

	 South America

	 East and Middle East Region

	 South East Asia

	 Rest of Asia

	 European Union

	 Rest of Europe

	 Australia and Oceania

 YOUR PARTICIPATION 

Will you be accompanied by co-exhibitors on your space?   
	 Yes

	 No

I will represent other companies:
	 Yes

	 No

PARTICIPATION POLLUTEC 2023
The organization of your exhibition space, the highlighting of your know-how and the promotion of your 
presence are the key factors for successful participation in the show. In order to offer you a suitable 
solution and increase your return on investment, please fill in the information below.

Check only one box per question.
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YOUR PARTICIPATION FORM

REQUEST  
FOR SPACE

To be returned to RX France - Pollutec
52-54, quai de Dion-Bouton CS 80001  
92806 Puteaux Cedex - France
Tel: +33 (0)1 47 56 51 81

 EXHIBITING COMPANY (Recipient of the service. Information listed on www.pollutec.com)  

Company Name: ...............................................................................................................................................................................................................................................................................  Division : .........................................................................................................

Address: ...................................................................................................................................................................................................................................................................................................................................................................................................................................................

Post Code: ..................................................................................................... City: .............................................................................................................................................................................  Country: ..........................................................................................................

Tel.: .....................................................................................................................................................................................................................  Mobile Tel: .......................................................................................................................................................................................................  

Web:..........................................................................................................................  Company e-mail:..................................................................................................................................... @.....................................................................................................................................  

VAT number (required): .....................................................................................................................................................................................................................................................................................................................................................................................................

 PROJECT MANAGER IN CHARGE OF THE EXHIBITION AT POLLUTEC 
NAME, First name: ❏ Mr  ❏ Mrs  ❏ Miss ..............................................................................................................................................................................................................Position:...................................................................................................................

Tel.: ............................................................................................................................................................................................................................................................................................................................................Mobile tel: ............................................................................................................ 

E-mail: .......................................................................................................................................................................................................................................................................................................................................................................................................................................................

CEO/MD/Manager: ❏ Mr  ❏ Mrs  ❏ Miss ............................................................................................................................................................................................................................................................................................................................................  

E-mail: .......................................................................................................................................................................................................................................................................................................................................................................................................................................................

Export manager: ❏ Mr  ❏ Mrs  ❏ Miss....................................................................................................................................................................................................................................................................................................................................................

Export e-mail: ................................................................................................................................................................................................................................................................................................................................................................................................................................

 INVOICING ADDRESS   (If different from that of the exhibiting company)

Company name: .................................................................................................................................................................................................................................................................................  Division: ...........................................................................................................

Address: ...................................................................................................................................................................................................................................................................................................................................................................................................................................................

Post Code: ..................................................................................................... City: .............................................................................................................................................................................  Country: ..........................................................................................................

Tel.: ......................................................................................................................................................................................................................  

Invoicing Contact: Name, First name: ❏ Mr  ❏ Mrs  ❏ Miss..................................................................................................................................................................................................................................................................................

E-mail (required): ........................................................................................................................................................................................................................................................................................................................................................................................................................  

VAT number (required): .....................................................................................................................................................................................................................................................................................................................................................................................................

RX FRANCE CHOOSES ELECTRONIC INVOICING! 
From today, you will no longer be sent a printed invoice in the post. Your invoices will be sent by e-mail. A duplicate will be archived and can be consulted via your secure 
invoicing space. The electronic document is considered as the original invoice.
Please could you supply an e-mail address to which we can send your documents (including the original invoice if accepted) as well as the e-mail informing you that your 
documents are available in your invoicing space.

E-mail (required): ...............................................................................................................................................................................................................................................................................................................................................................................................................  

 ACTIVITIES AND PRODUCTS 
Please indicate the number(s) corresponding to your products/services by referring to the nomenclature attached on page 24 (5 maximum).

1.  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  2.  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .   3.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  4.  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  5.  .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

 EXHIBITION SECTOR   (Choose 1 only - tick box)

	 	� AIR, ODOURS, NOISE

BIODIVERSITY AND NATURAL ENVIRON-
MENTS
	 	 Urban agriculture and vegetation
	 	 Ecological engineering
	 	 Sea and coastline
	 	 Biodiversity conservation

PAVILIONS AND INSTITUTIONS
	 	 French pavilions
	 	 International pavilions
	 	 Education,research and training
	 	 Finance and insurance
	 	 Institutions

WASTE 
	 	� Waste management (processing/

sorting/waste disposal)

Collection, Cleaning, Cleansing
	 	 Cleaning – Cleansing
	 	 Vehicles – Logistics (handling, storage)
Recycling – Reuse 
	 	 Construction waste
	 	� Waste electrical and electronic 

equipment
	 	 Recycling – Reuse 
	 	 end-of-life vehicles

WATER
Water resource management
	 	 Water efficiency – Smart water
	 	� New water resources (desalination, 

rainwater, etc.)
	 	 Treatment – Distribution – Sanitation
Network management 
	 	 Automation – Smart systems – IoT

	 	 Pipe
	 	 Pumps – Fittings

ENERGY
	 	 Energy efficiency and management
Recovery energy
	 	 Biogas
	 	 Excess heat recovery
	 	 pyrogasification/incineration
	 	 District heating
Renewable energy
	 	 Biomass
	 	 Hydrogen
	 	 Geothermal energy
	 	 Thermal solar 
	 	 Photovoltaic solar
	 	 Wind power
	 	 Hydrokinetic power
	 	 Energy storage

	 	� INSTRUMENTS - METROLOGY – 
ANALYSIS

RISKS
	 	 Risks 
	 	� Asbestos and other particulates 

detection and treatment
	 	� Protective equipment, hardware and 

products 
	 	� Services, project engineering, studies 

and consultancy

	 	 CONTAMINATED SITES AND SOILS
Sustainable city and building
	 	 Urban development
	 	 Eco- and bio-materials
	 	 Mobility
	 	 Sustainable city

 SEA AND COASTLINE (BLUETEC)

 REPRESENTED COMPANIES   (fee: €350 excl. VAT per company)
A representation certificate will be sent to you. Please complete a declaration of representation for each represented company (companies not present on the stand). 

Company name: ... . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Country: .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Company name: ... . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Country: .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Company name: ... . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Country: .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Company name: ... . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Country: .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

For office use only

N° SFDC: Com: Agent: A/N: FID: O/N Reception Date: Registration date:
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Your module (choose your formula - tick box) TOTAL

�6 sqm €4,060 excl. VAT €............... excl. VAT

�9 sqm €5,750 excl. VAT €............... excl. VAT

 ��12 sqm €7,450 excl. VAT €............... excl. VAT

Represented Companies (not present on the stand)

• Registration fee per company represented
Please ask us for a declaration of representation for each company represented 
(required)
Name: ............................................................	 Country: .......................................................

Name: ............................................................	 Country: .......................................................

Nb of company/ies
represented:

...............................

x €350 excl. VAT

€............... excl. VAT

Communication Booster (detail p2)

• �Your order: ................................................................................................................................................................ €............... excl. VAT

TOTAL excl. VAT €..............................  

20% VAT €..............................  

TOTAL incl. VAT €..............................  

YOUR PARTICIPATION FORM

Payment terms
Please send application forms to Pollutec 2023 / RX France - 52-54, quai de Dion-Bouton CS 80001 - 92806 Puteaux Cedex - France.
Please pay by bank transfer an initial 20% instalment of the total amount due (including VAT) of €.......................................... when submitting your 
application form, then a second 20% instalment before 30/09/2022, then a third 30% instalment before 21/04/2023 and the remaining balance before 
31/07/2023. Application forms must be accompanied by the instalment payments due on the day the application form is submitted. The total amount 
must be paid in full for application forms received after 31/07/2023.

Payment
> �Either by bank transfer: transfer orders must bear the following words ‘Settlement at no expense to the beneficiary’. Please enclose a copy of your 

bank transfer request with your order.

BANK BRANCH ACCOUNT N° KEY EVENT ADDRESS VAT N°

30066 10947 00010067602 68 POLLUTEC 
2023

C.I.C. SAINT-AUGUSTIN GCE 
102, BD HAUSSMANN - 75 008 PARIS

FR 92 410 219 364

IBAN: FR76 3006 6109 4700 0100 6760 268 / SWIFT: CMCIFRPP

> By credit card: Please contact the recovery department: recouvrement@rxglobal.com

I, the undersigned, ...........................................................................................declare that I have read and understood the Pollutec General Regulations and Terms 
and Conditions of Sale for the CommunicationTools, of which I have a copy, and that I accept all the clauses without restriction or reservation. Any amendments 
or qualifications added in any way to the application form will be considered null and void.

I, the undersigned, .......................................................................................... declare that I have read and understood the organiser’s insurance policy and declare 
that I, and my insurers, waive any claims for damages against the companies which own or manage the premises in which the Show takes place, their insurers, 
RX France, its insurers, any exhibitor and any other party acting on behalf of the aforementioned parties, as the result of any loss or damage. You may receive 
marketing offers relevant to your sector from RX France and its partners. If you would prefer not to receive these offers, please contact RX France - Salon 
Pollutec - 52-54, quai de Dion-Bouton CS 80001 – 92806 Puteaux Cedex - France.

Orders in your exhibitor area
Exhibitors will be sent a username and password to the email address of their Show Manager provided on p.4. The exhibitor certifies that the person receiving 
this username and password is duly authorised to use them to place all types of order in the exhibitor area. The exhibitor is responsible for retaining and using 
the username and password, which are strictly for their personal use only and therefore must not be shared with third parties. The exhibitor must ensure they are 
kept safely and confidentially and that they are undisclosed. In the event of a dispute concerning the placing of an order in the exhibitor area, the exhibitor accepts 
that the log of orders placed in the exhibitor area constitutes irrefutable proof that the order in question has been placed correctly and is valid.

At .......................................................................................................................................Date ............................................................

Name and position of signatory duly authorized for the purposes here of:
......................................................................................................................................................................................................................

You accept to receive commercial information relevant to your business from RX France and its partners by mail, fax, or email. RX France records the information 
compiled in this form in a database. The information compiled is subject to data processing designed for the management of client monitoring and the proposition 
of offers similar to the ones subscribed as well as offers corresponding to your activity on behalf of partners. The recipients of the data are the organiser, RX 
France, and the partners of the event. They are kept for 3 years and are destined for the marketing and sales departments of RX France and for its partners, within 
the framework of the event. In accordance with the European General Data Protection Regulation 
(GDPR) (EU) 2016/679, you enjoy a right of access, erasure, and rectification of your personal data,
which you may exercise by clicking on the following link: https://privacy.reedexpo.com/en-gb/
privacy-centre.html: Your Rights. You may also oppose the processing of your personal data on 
legitimate grounds

Stamp and Signature (required)
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GENERAL RULES FOR TRADE SHOWS ORGANISED BY RX France

DEFINITIONS
Advertiser: company or Exhibitor who purchases the 
insertion of an ad or a communication tool related to 
the Trade Show’s purpose in an advertising insert made 
available by the Organiser as described in Article 5.

Customer: designates the legal entity identified in the 
special terms and conditions which, for the purposes 
of these general rules, may be: Exhibitor, Sponsor or 
Advertiser.

Participation Contract: contract signed between the 
Organiser and the Exhibitor, Sponsor, or Advertiser, 
as the case may be, whose purpose is to define the 
terms and conditions of the Exhibitor's, Sponsor's, or 
Advertiser's participation in the Trade Show. If necessary, 
the participation contract may include the purchase of 
exhibition space, related products, tickets for accessing 
the Trade Show, a sponsorship service, and/or visibility 
in the Trade Show's communication tools.
The Participation Contract consists of the following 
documents: 
-	�the special terms and conditions applicable hereto, 

including: payment terms, the service(s) purchased 
by the Exhibitor, Sponsor, or Advertiser.

-	these general rules.
All these contract documents form an indivisible whole. 
In the event of a contradiction between the documents, 
the special conditions shall prevail over the addendum 
which shall prevail over the general rules.
Any wording added by the Exhibitor, Sponsor, or 
Advertiser without the Organiser's consent shall be 
deemed unwritten. In particular, the other party's general 
terms and conditions of purchase are not part of the 
contractual scope. 

Co-exhibitor: means a company other than the Exhibitor, 
hosted by the latter at its exhibition space who is physically 
present at the exhibition space during the Trade Show. 
The Exhibitor is then referred to as the "Main Exhibitor" 
and the co-exhibition rules are stipulated in Article 4.

Exhibitor: means the exhibiting company that has signed 
a Participation Contract with the Organiser to purchase 
an Exhibition Space at the Trade Show, Exhibition Space 
equipment, and various options.

Direct Costs: means the external costs incurred by the 
Organiser for organising the Trade Show.

Organiser: refers to the company RX FRANCE, a simplified 
joint stock company with capital of €90,000,000, whose 
registered office is located at 52, quai de Dion Bouton 
92800 Puteaux, registered in the Nanterre Trade and 
Companies Register under number 410 219 364.

Trade Show: means the physical or digital event 
organised by the Organiser which is specified in the 
special conditions and/or the addendum. 

Sponsor: means the company sponsoring an event and 
having entered into a Participation Contract with the 
Organiser to purchase a sponsorship.

Exhibition Space: means the space purchased by the 
Exhibitor at the exhibition venue including stands, pods, 
or modular stands.

Digital Services: refers to digital advertising inserts, 
or access to digital platforms, or digital pages (digital 
stands), or any service referred to as "digital" in the 
Participation Contract.

ARTICLE 1 - GENERAL INFORMATION
1.1 Purpose: The purpose of the Participation Contract is 
for the Organiser to make an Exhibition Space available, 
to provide advertising space, to sell physical access rights, 
to sell Digital Services or to offer a sponsorship package 
at the Trade Shows at the exhibition venues, which the 
other party accepts.

1.2 The Organiser's Role – The Exhibitor acknowledges 
the Organiser's role as the general coordinator of the 
trade show vis-à-vis the other participants in the Trade 
Show (such as exhibitors, co-exhibitors, visitors, sponsors, 
speakers, public authorities, service providers, and 
exhibition venues).
The Organiser shall determine the conditions for 
organising the Trade Show, especially the dates on which 
it is held (within the limits stipulated in 1.3 below), the 
opening and closing times of the Trade Show, the place 
where it is held, and the authorised audiences, and may 
modify them at its own initiative.

The Exhibitor acknowledges that the Organiser must 
be able to make adjustments to the Trade Show when 
circumstances require, especially under the conditions 
set out in Articles 1.3 and 1.4 below. 

1.3 Postponing the Trade Show - With regard to the 
dates on which the Trade Show is held, the Organiser 
may postpone the Trade Show up to a maximum of (i) 
6 months after the originally planned period for annual 
trade shows, or (ii) 12 months for biennial trade shows, 
provided that reasonable notice is given, except in the case 
of an emergency. In this case, the Exhibitors' Participation 
Contract will be automatically and fully carried over to 
the new dates of the Trade Show, except for the Digital 
Services if they are maintained. Any deposits paid by the 
Exhibitor shall be kept by the Organiser and the Exhibitor 
shall be required to pay the balance of any amounts owed 
for its participation in the Trade Show according to the 
modified due dates.
If the Trade Show is postponed beyond the above-
mentioned limits, the Exhibitor shall be given the 
option of requesting a refund of the deposits it has paid 
to the Organiser (after deducting the participation fees 
and amounts for Digital Services, unless otherwise 
stated in the Participation Contract) or of requesting its 
participation be postponed to the new dates of the Trade 
Show under the above-mentioned conditions.

1.4 Cancellation of the Trade Show - Except in the case 
of exceptions provided for by the Organiser in the Special 
Conditions and/or in the Addendum, the following terms 
and conditions will apply in the event the Trade Show 
is cancelled.

1.4.1If the Organiser finds that the Trade Show cannot 
be held under the planned conditions due to exceptional 
circumstances, regardless of whether or not they 
constitute a case of force majeure within the meaning 
of Article 1218 of the French Civil Code and, in particular, 
regardless of whether or not they are completely 
unforeseeable (the following cases in particular shall 
be deemed to be exceptional circumstances: fire, flood, 
storm, destruction, or unavailability of the premises 
where the Trade Show is to be held, accident, act of 
God, local or national strike, riot, security risk, terrorist 
threat, administrative ban or closure, health situation, 
possible consequences of the Covid-19 epidemic leading, 
for example, to the cancellation of the participation of 
a significant number of exhibitors, restrictions on the 
movement of exhibitors or visitors), it may give notice 
of the Trade Show's cancellation. 
In this case, the Participation Contracts will be cancelled 
and the amounts paid to the Organiser will be reimbursed 
minus the participation fees, the amounts corresponding 
to Digital Services actually provided by the Organiser, and 
the Direct Costs incurred by the Organiser on the date 
cancellation is notified. These Direct Costs will be divided 
between the Exhibitors, Sponsors, and Advertisers, in 
proportion to the amounts paid by each of them. 
It is understood that this paragraph applies 
notwithstanding Article 1218 of the French Civil Code, 
which it expressly derogates from where necessary. 

1.4.2 If the Organiser is forced to cancel the Trade Show 
because of an insufficient number of participants, and 
unless this is due to the circumstances referred to in the 
paragraph above in which case Article 1.4.1 shall apply, 
the Exhibitor, Sponsor, or Advertiser will be reimbursed 
the amount paid to the Organiser.

1.5 Suspending the Trade Show - The Exhibitor, Sponsor, 
or Advertiser entrusts the Organiser with the task of 
assessing whether the Trade Show should be suspended 
or vacated in the event of a threat to public safety and 
agrees not to make any subsequent claims against 
it. If the Trade Show is suspended due to exceptional 
circumstances, the participation fees due by the Exhibitor, 
Sponsor, or Advertiser will be recalculated by applying a 
prorated rate corresponding to the actual duration of the 
Trade Show, after deducting the Direct Costs, participation 
fees, and amounts corresponding to services that have 
been fully performed or that have not been affected by 
the suspension (such as the Digital Services).

1.6 If the above is applied, and therefore in the event of 
modification, postponement, interruption, or cancellation 
of the Trade Show, the Parties agree that the legal 
provisions relating to contractual non-performance 
(Articles 1219 and 1220 of the French Civil Code) shall 
not apply.

Furthermore, in the event of modification, postponement, 
interruption, or cancellation of the Trade Show, regardless 
of the circumstances or reasons, the Exhibitor, Sponsor, 
or Advertiser may not claim any compensation from 
the Organiser, except in the case of gross negligence 
by the Organiser. 

1.7 In all cases, the Exhibitor, Sponsor, or Advertiser 
shall be solely responsible for the expenses agreed in 
preparation for the Trade Show (hotel, transport costs, 
subcontractors, etc.), and shall be responsible for covering 
this risk with its own insurers if it so desires.

ARTICLE 2 - CONDITIONS FOR PARTICIPATING 
2.1 The Organiser shall determine the categories of 
exhibitors and establish the list of products and/or 
services presented. 
An Exhibitor may only present products or services 
manufactured or designed by themselves or for which 
they are an agent or dealer. In the latter case, they must 
send the Organiser a list of the brands whose products 
or services they intend to promote when they apply for 
a Participation Contract.
After review, the Organiser may exclude products and/
or services which it believes do not correspond to the 
purpose of the Trade Show or admit those which are not 
included in the list but are of interest to the Trade Show.
With the exception of goods acquired for the buyer's 
personal use (which may not exceed a value of 80 euros 
all taxes included) and Trade Shows held in a registered 
venue, sales involving immediate delivery to the buyer 
on the spot are forbidden.
An Exhibitor, Sponsor, or Advertiser may not present 
products that do not comply with French regulations 
or that do not comply with local regulations for Trade 
Shows held abroad, nor may it engage in any misleading 
or unfair advertising.
In this respect, Exhibitors are formally prohibited from 
exhibiting illegal products or products from illegal 
activities. It is also forbidden for any person not authorised 
by law to offer services or products relating to regulated 
activities. Exhibitors who violate these provisions may 
be prosecuted without prejudice to the measures that 
the Organiser may take to put an end to this violation.
Exhibitors, Sponsors, or Advertisers assume full 
responsibility for their products and their actions vis-
à-vis third parties and the Organiser cannot be held 
liable in any way. In the event of a claim by a third party 
against the Organiser for an act, product, or service of 
an Exhibitor, Sponsor, or Advertiser, the latter shall 
reimburse the Organiser for all costs reasonably incurred 
by the Organiser in its defence and for any damages it 
may suffer. 

2.2 Anyone wishing to participate in the Trade Show must 
contact the Organiser. 
Subject to compliance with these conditions and 
after discussions, the Organiser will send them the 
Participation Contract including the Special Conditions 
for their Exhibition Space, their advertising insert, or their 
sponsorship. This document must be returned signed to 
the Organiser within the specified period. Otherwise, the 
Organiser reserves the right to declare it null and void, 
without incurring any liability or even being obligated to 
enter into said agreement.
By signing (by hand or digitally) the Participation Contract, 
the Exhibitor, Sponsor, or Advertiser agrees to pay the 
full price of the organisation service and the related costs 
by the deadlines set out in said contract.

2.3 The Exhibitor, Advertiser, or Sponsor shall be 
responsible for ensuring that any login and/or password 
(or encrypted URL, as the case may be) sent to it by the 
Organiser is used by their duly authorised representative. 
These login and password (or encrypted url if applicable) 
are strictly personal to the user and may not be shared 
with third parties. The user must ensure that they are 
kept confidential and secret. Any subscription or change 
made using these login and password (or encrypted URL) 
shall be deemed to have been made by a duly authorised 
representative of the Exhibitor, Advertiser, or Sponsor. 
By express agreement between the Parties, they agree 
that the use of this login and password (or encrypted 
URL) for subscribing online to a service offered by the 
Organiser is equivalent to a signature within the meaning 
of Article 1367 of the French Civil Code and therefore 
acceptance of the provisions relating to said service. By 
express agreement between the Parties, they deem this 
signature to be reliable.

GENERAL RULES FOR TRADE SHOWS ORGANISED BY  
RX France
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ARTICLE 3 - ADMISSIONS REQUIREMENTS

3.1 Monitoring Admissions
The Organiser is not obligated to give reasons for its 
decision to accept or refuse to enter into a Participation 
Contract.
The Organiser is free to refuse to enter into a Participation 
Contract with a company, in particular if that company:
-	�has not paid its participation fee in full for another Trade 

Show held by the Organiser or any other company in 
its group. 

-	�has caused disturbance or a nuisance during a previous 
Trade Show held by the Organiser or any of its group 
companies or, more generally, has not complied with the 
rules and regulations applicable to said Trade Shows.

-	�wishes to present products or advertisements that do 
not correspond to the purpose of the Trade Show. 

-	�wishes to present products or disseminate 
advertisements that are involved in a dispute or pose 
a risk to the Trade Show.

The Participation Contract from a company whose affairs 
are managed, for any reason whatsoever, by a legal 
representative or with their assistance, may lead the 
Organiser to exercise its right not to allow said company 
to participate. This is the case, in particular, for any 
application from a company that has suspended payments 
between the date the Participation Contract was signed 
and the date the Trade Show begins.
However, the Organiser may freely decide to continue 
its participation if the company is legally authorised to 
continue its operations.

3.2 Conditions for the Exhibitors' 
Representatives/Employees to Access the Trade 
Show 
The Organiser reserves the right to refuse entry or to 
have any Exhibitor temporarily or permanently expelled 
if their presence, behaviour, or attire is detrimental to 
the image, tranquillity, safety of the Trade Show or the 
other Exhibitors, the public, the Organiser, or the physical 
integrity of the site. 
Given the international nature of the Trade Show, the 
Exhibitor, Sponsor, or Advertiser shall ensure:
-	�its participation is neutral in terms of political, 

ideological, or religious expression.
-	�that it does not cause any nuisance (visual, sound, odour 

or any other nature) to the organisation of the Trade 
Show, to neighbouring Exhibitors or not, or to the public, 
whether in its exhibition space, in the advertising space 
allocated within the venue, or in the area surrounding 
the Trade Show.

Otherwise, the Organiser reserves the right to impose 
penalties, including denial of access.

3.4 Guest Passes - Paid Admission Tickets 
Guest passes and paid admission tickets for visitors 
whom Exhibitors wish to invite are issued to Exhibitors 
under conditions determined by the Organiser. 
Any misuse of these tickets and/or any other use will 
be prosecuted.
Unused passes and tickets cannot be returned or refunded 
if the Organiser has charged for them.
Only free passes, guest passes, and admission tickets 
issued by the Organiser may be used to gain access to 
the Trade Show.

3.5 Resale of Admission Tickets 
Admission tickets (tickets, guest passes, badges, passes, 
etc.) may not be resold under penalty of law.
Scalping tickets is a criminal offence punishable by arrest 
and detention by the police. Penalties incurred range 
from €3,750 to €15,000 in fines and from 6 months to 
1 year in prison.
Scalping is the act of offering, selling, or displaying goods 
for sale or exercising any other profession in public places 
in violation of the regulatory provisions on the policing of 
these places, without proper authorisation or declaration 
(Art. 446-1 of the French Penal Code).

ARTICLE 4 – EXHIBITION SPACE
4.1 Layout of the Exhibition Space The Organiser shall 
draw up the floor plan of the Trade Show and freely 
allocate the sites, taking into account, if possible, the 
wishes expressed by the Exhibitor, the nature of the 
products and/or services they are presenting, the layout 
of the exhibition space they propose to install and, if 
necessary, the date of the application for participation. 
The location of the Exhibition Space allocated to 
an Exhibitor shall be communicated to them in the 
Participation Contract by means of a floor plan. The 
plan provided must be as precise as possible.
The Organiser retains the right to change the location 
and layout of the areas requested by the Exhibitor due to 

its coordinating or organisational role. The Exhibitor will 
then be notified by a "stand change confirmation". This 
change does not authorise the Exhibitor to unilaterally 
terminate their participation commitment. 
The Organiser cannot reserve a stand or guarantee it 
from one session to the next. Furthermore, participation 
in previous events does not create any rights for the 
Exhibitor in relation to this. 

4.2 As part of the organisational service they have 
purchased, an Exhibitor may not transfer, sublease, or 
share all or part of the space or services available to them 
inside the Trade Show venue, in return for payment or free 
of charge, without the Organiser's prior written consent.
When the Participation Contract includes the Main 
Exhibitor's inclusion of Co-exhibitors, the Main 
Exhibitor shall be responsible for their acceptance of 
said Participation Contract.
If the Main Exhibitor fails to obtain the above agreements 
from their Co-exhibitors, they must reimburse the 
Organiser and the other third parties covered by the 
waiver of recourse clause for all amounts incurred by 
them (fines, reimbursements, settlement payments, 
convictions, representation and/or procedural costs, 
etc.) as a result of this lack of agreement.  
The Exhibitor must ensure that its Co-Exhibitors have 
adequate civil liability cover. They shall be held responsible 
for all damage caused by them at or during the Trade 
Show, and it shall be their responsibility to take any 
recourse action necessary against their Co-exhibitors.
Co-exhibitors must be accepted by the Organiser. 
More than one exhibitor may be permitted to make a 
joint presentation, provided that each has obtained the 
Organiser's prior approval and has signed a Participation 
Contract.

4.3 Equipped Stand
The Equipped Stand Exhibitor has chosen the specific 
features of the Stand described in the Special Conditions 
and/or the Addendum knowingly. If the Equipped Stand 
Exhibitor does not dispute the conformity of the Equipped 
Stand within 24 hours of receiving it, they shall be deemed 
to have accepted the Equipped Stand without reservation.
The Equipped Stand Exhibitor may, under their sole 
responsibility, add equipment or fixtures not included 
in the package they have chosen. If this is the case, the 
Equipped Stand Exhibitor shall indemnify the Organiser 
and hold it harmless against any damage caused by the 
added fixtures and/or equipment.

4.4 Set-up and Decoration of the Exhibition 
Areas 
The set-up of the exhibition areas is designed according 
to the general plan drawn up by the Organiser.
The specific decoration of the exhibition areas is done 
by the Exhibitors under their sole responsibility. It must 
comply with the safety rules established by the public 
authorities as well as the general decoration plan and 
signage established by the Organiser.
The Organiser reserves the right to remove or modify any 
fixtures that would detract from the general appearance 
of the Trade Show or disturb neighbouring exhibitors or 
the public, or that do not conform to the plan and layout 
previously submitted for its approval. The Organiser 
may revoke the authorisation granted in the event of a 
disturbance to neighbouring exhibitors, traffic, or the 
holding of the Trade Show.

4.5 Restoration - Custody of Materials - Risk 
Assumption
The Organiser declines all responsibility for constructions 
or installations built by the Exhibitors.
The Exhibitors accept the sites in the condition in which 
they find them and must leave them in the same condition. 
Any damage, in particular to the premises and facilities 
in which the Trade Show is held, caused by an Exhibitor 
or by his installations, equipment, or goods shall be 
borne by that Exhibitor.
The Exhibitor remains the sole custodian responsible for 
the goods exhibited and, more generally, for all of their 
equipment, throughout the Trade Show (7 days a week, 24 
hours a day), including assembly, dismantling, handling, 
moving and transporting, and the Organiser cannot be 
held liable in any way for these items.
The Exhibitor moreover expressly agrees to bear alone all 
of the risks to which the goods and equipment referred 
to above may be exposed. In compliance with the safety 
rules, it is obligated to take all necessary measures to 
protect the goods and equipment. These measures shall 
not be the Organiser’s responsibility. In particular, it is 
the Exhibitor's responsibility to decide on the methods 
of guarding these goods and materials (such as safes, 
display cases, assigning their own guards to the stand, 
etc.).

All of the above, where appropriate, is with express waiver 
of any statutory provision to the contrary.

4.6 Assembling and Dismantling the Exhibition 
Space
The Organiser shall set the schedule for assembling 
and dismantling the exhibition space before the Trade 
Show begins and for removing the goods, as well as the 
deadlines for cleaning up at the end of the Show.
The Exhibitor shall be responsible for ensuring that the 
installer arrives within a sufficient timeframe, before 
the end of the dismantling period, to allow the site to 
be returned in its original condition by the deadline set 
by the Organiser.
The Organiser may perform any work that the Exhibitor 
has not done by the deadline at the Exhibitor's expense 
and risk, with no liability for total or partial damage or 
loss, which the Exhibitor accepts without reservation.
The Exhibitor has been informed of the substantial late 
penalties that would be due by the Organiser to the Trade 
Show grounds if the venue were to be returned after the 
agreed date, and because they are aware that in such a 
case the Organiser would seek payment of these penalties 
from them, they accept that if their stand has not been 
dismantled by the specified deadline, the Organiser will 
proceed to destroy the stands and objects still in them 
without any obligation to reimburse the Exhibitor for the 
value of the goods and items on the destroyed stand.
Furthermore, any failure by an Exhibitor to comply with 
the deadline for occupying a stand, for whatever reason 
(in particular seizure), shall entitle the Organiser to claim 
payment of late penalties and damages.
Any installation of machines or equipment that can only 
be set up or assembled by using the exhibition space of 
other Exhibitors must be authorised by the Organiser 
and be done on the date it specifies.

4.7 Goods
Each Exhibitor is responsible for transporting and 
receiving the goods intended for them. They must comply 
with the Organiser's instructions concerning the rules 
for the entry and exit of goods, particularly with regard 
to the movement of vehicles and service providers within 
the Trade Show.
The products and equipment exhibited at the Trade 
Show may not, under any circumstances whatsoever, 
be removed from the Show during its duration.

4.8 Cleaning
Each stand shall be cleaned in accordance with the 
conditions and deadlines indicated by the Organiser to 
the Exhibitors in the Exhibitors' Manual, if applicable.

ARTICLE 5 – CONDITIONS FOR 
COMMUNICATIONS AND SPONSORSHIP TOOLS

5.1 General Rules 
Unless the Advertiser purchases an advertising insert, 
as indicated in the Special Conditions and below, the 
Exhibitor only has the right to advertise:
-	�at its stand and in the products mentioned in its 

Participation Contract and,
-	�only for products and services of which it is the 

manufacturer or for which it is a dealer and which 
correspond to the list of products and/or services 
presented at the Trade Show and/or which have been 
accepted by the Organiser under the conditions referred 
to in Article 2.1 of these regulations.  

Therefore, and in particular: 
-	�loud promotion and soliciting, in any way whatsoever, 

are strictly forbidden.
Circulars, brochures, catalogues and printed matter 
relating to the products and brands exhibited may only be 
distributed by Exhibitors at their stand. Their distribution 
at the Trade Show venue and its immediate surroundings 
is strictly forbidden.
More generally, the Organiser alone has the right to sell 
visibility (marketing materials, posters, advertising space, 
etc.) on or relating to the Trade Show and to determine 
the conditions under which this is possible. 
The Organiser thus determines:
-	�the communication tools that it intends to make available 

for the Trade Show, the display methods, the conditions 
for using all sound, light, or audiovisual processes, as 
well as the conditions under which any promotional 
activity, presentation, or opinion poll may be organised 
at the Trade Show.

-	�the conditions under which filming or sound recording 
is authorised at the Trade Show. The Organiser may 
make its authorisation conditional upon the Exhibitor 
signing a transfer of rights to it for promoting the Trade 
Show.

GENERAL RULES FOR TRADE SHOWS ORGANISED BY RX France
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Authorisation must also be requested before any 
communication directly or indirectly relating to the 
Trade Show. 
Any advertisement or activity that violates the above may 
be removed or stopped by the Organiser by any means 
at any time and without prior notification. This will incur 
the Exhibitor's liability.

5.2 Advertising Inserts Sold by the Organiser to 
the Advertiser 
When the Participation Contract includes visibility in 
the Trade Show's communication tools, the Advertiser 
agrees to the following commitments concerning them:
-	�providing the documents or templates necessary for 

the printing and/or placing its advertising message 
online for the scheduled dates. Any technical costs 
incurred will be borne by them.

-	�complying with the Organiser's instructions set out in 
its commercial documents concerning the supply of 
technical elements (e.g. format of advertising banners).

In the event that the Organiser's communications 
department monitors the production of the advertisement, 
a proof may be presented to the Advertiser who must 
return it, indicating any changes. Failure to submit the 
proof by the deadline implies tacit acceptance. If the dates 
for submitting the technical elements are not complied 
with, an advertisement containing the Advertiser's 
company name and contact details will be produced at 
the Advertiser's expense.
The prices included in the Participation Contract 
concerning the communication tools do not include 
the technical costs such as the possible creation and 
production costs of the inserts.
If the request for an advertising insert is made by an 
agent, it agrees jointly with the Advertiser, particularly 
with regard to payment in full for the ad. The agent must 
act under the auspices of a notification by the Advertiser 
which must specify the scope and duration of its mandate.
The Organiser is free to refuse the insertion of an 
advertisement in accordance with press and publication 
practice, without having to justify its refusal.
The text and illustrations of an advertisement (photos, 
videos, webinars, etc.) and in particular the brands, 
visuals and names, are published under the Advertiser's 
sole responsibility. Where applicable, the Advertiser is 
responsible for obtaining all the necessary authorisations 
and for paying all related fees and/or charges. In 
particular, any reproduction and representation rights for 
photographic documents and videos are the Advertiser's 
sole responsibility.
The Advertiser warrants that the names, logos and, more 
generally, all content communicated by it for publication 
in the communication tools do not infringe the rights of 
third parties under any circumstances and that it has 
obtained from them all the rights and/or authorisations 
necessary for their publication in the communication tools.
The Advertiser warrants to the Organiser that the contents 
of its advertisements do not violate any applicable 
regulations or professional codes of conduct, and that 
they do not contain any defamatory or otherwise harmful 
messages.
The Advertiser releases the Organiser, the publisher, the 
printer, or any third party from any civil or criminal liability 
they may incur as a result of the advertisements they 
have placed at their request. They guarantee them against 
any recourse by a third party concerning the content of 
these advertisements. The Advertiser therefore agrees 
to defend the Organiser, the publisher, the printer, or 
any third party at their own expense in the event that the 
latter should be sued or have a claim made against them 
in relation to the content, data, information, messages, 
etc. of the advertisements, and to pay the compensation 
due for any damage suffered.
Any error in an advertisement made by the Organiser, 
the publisher, the printer, or a third party shall not lead 
to its cancellation. The correction will be made in the 
next catalogue or advertising products.
No complaint will be accepted unless it is made in writing 
within 8 days of the insert date or the date of publication.
Any delay, suspension, or cancellation in publishing 
the advertisement beyond the Organiser's control may 
not be grounds for refusal of payment, even partial, 
by the Advertiser, nor may it entitle the Advertiser to 
a new advertisement at the Organiser's expense or to 
compensation in any form whatsoever.
The Organiser cannot be held liable for accidental or 
deliberate damage caused to the Advertiser by third 
parties due to or by their connection to the internet.
The Advertiser waives all claims against the Organiser 
or any third party for any loss, destruction, damage, or 
injury resulting from the suspension or disruption of 
the publishing of the Advertisement, caused directly 
or indirectly, consisting of or arising from the failure of 
any computer, data processing equipment, multimedia 

microcircuit, operating system, microprocessor (computer 
chip), integrated circuit, or similar component, or any 
software, whether or not owned by the Organiser.

5.3 Specific Provisions for the Catalogue
When there is a Trade Show catalogue, the Organiser 
shall be the sole owner of the publication and sales 
rights of this catalogue, as well as the rights relating to 
the advertising contained in it. It may grant all or part 
of these rights.
The items necessary for drafting and publishing the 
catalogue, in its paper and electronic form, are filled in 
by the Exhibitors on the Platform as described below, 
under their sole responsibility. The Organiser cannot be 
held liable for any omissions or errors in reproduction, 
composition, or otherwise which may occur.
Exhibitors authorise the Organiser to publish the 
information provided on the Platform in the official 
catalogue and/or in any other media relating to the Trade 
Show (visitor guides, wall plans, etc.) in electronic and 
printed form.
The Exhibitor guarantees that the names, logos and, more 
generally, all content provided by them to be published 
on the Trade Show website or in the official catalogue 
or other directory (visitor guides, wall plans, etc.) do not 
infringe the intellectual property rights of a third party and 
are not defamatory, obscene, indecent, blasphemous, or 
unlawful in nature, violating the rights of third parties, 
public order, or morality.
The Exhibitor agrees to indemnify the Organiser and 
bear all damages, loss of profits, loss of reputation, 
claims, costs and expenses suffered or incurred by the 
Organiser due to a breach of the above warranty. The 
Organiser reserves the right to modify, delete, or group 
entries whenever it deems useful, especially when the 
advertising is unrelated to the purpose of the Trade 
Show as defined in the Participation Contract, as well 
as to refuse or modify the texts of paid advertisements 
which might be detrimental to the other participants.

5.4 Sponsoring 
Some of the Organiser's events may be sponsored by a 
Sponsor in accordance with the terms and conditions 
set out in the Participation Contract which specifies the 
characteristics of the event. Unless otherwise specified, 
these sponsorships are non-exclusive.
In the event that several Sponsors sponsor the same 
event, their promotion is ensured by the Organiser in 
proportion to their contribution. The Organiser reserves 
the right, at its sole discretion, to change the features of 
the event or to ask the Sponsors to change the items to 
be disseminated, especially due to legal requirements 
and/or the general organisation of the event and/or, 
more generally, in the interest of all participants. The 
Organiser will make every effort to give prior notice to 
the participants involved, except in cases of compelling 
necessity, when it will be exempted.

ARTICLE 6 - ONLINE PLATFORMS - DIGITAL 
TRADE SHOW
The Organiser may make an online Platform available 
to Exhibitors, Sponsors, Advertisers, Visitors, Speakers, 
and Journalists (the "Participants"), under the terms 
and conditions set out in its Special Conditions (the 
"Platform").
The purpose of the Platform may be:
(i)	 to facilitate the participants' registration and to 
enable them to prepare for the Trade Show and plan 
their business meetings during it, the Organiser may, on 
their behalf, pre-fill in the Platform with their personal 
data that it has from the Participation Contracts. 
(ii)	 to provide a digital networking space for participants 
to meet each other.
(iii)	to provide a digital presentation page for Exhibitors.
(iv)	 to allow the organisation of digital events for exhibitors 
and/or sponsors.
(v)	 to broadcast content (advertising, banners, videos).
Once connected to the Platform, it is the participant's 
responsibility to complete their own directory in order 
to benefit from the features offered by this online tool. 
The processing of the data in question is governed by the 
"Confidentiality and Personal Data Protection" clause. 
The Organiser declines all liability if a participant does not 
receive any messages or requests for meetings from other 
participants via the Platform. The use of the Platform 
will be under the participant's sole responsibility and 
they agree to comply with the Platform’s terms of use.
The Organiser shall not be liable for any direct, indirect, 
incidental, special, consequential damages, including, but 
not limited to, loss of profits, know-how, data, resulting 
from, inter alia, (i) the use of or inability to use the 
Platform; (ii) unauthorised access to or alteration of 
the participant's transmissions or data; (iii) statements 
or conduct of the participant, other participants, and/or 

third parties as part of access to or using the services.
The Organiser does not guarantee the uninterrupted 
functioning of the Platform or the availability of error-free 
information, and makes no representations or warranties 
regarding the Platform's content, especially with regard 
to data directly or indirectly uploaded by participants.
The Organiser accepts no responsibility for any failure or 
delay due to matters beyond its control. The Organiser 
shall not be liable for any damages resulting from the 
use or inability to use the services and products offered 
on the Platform or from the performance of the services 
and products on the Platform.

ARTICLE 7 - BADGE READER
Some Trade Shows offer the reservation of badge readers 
and/or smartphones equipped with a badge reader app 
(hereinafter referred to as "readers") for a fee. These 
readers are tested by the reader supplier before being 
made available to the Exhibitor and are deemed to be 
delivered to the Exhibitor in good working order. The 
Exhibitor is responsible for properly using the badge 
reader during the Trade Show (i) in order to allow for the 
proper saving of data and (ii) for returning the reader to 
its supplier in good working order at the end of the Trade 
Show. The Organiser declines all responsibility in the 
event the reader is improperly handled by the Exhibitor.
The use of the badge reader application on several 
Smartphones is invoiced according to the number of 
Smartphones used.
The readers must be used by the Exhibitor to scan visitor's 
and participant's badges when visiting their exhibition 
space. The Exhibitor thus collects data (name, company, 
and contact information) that they can use for promoting 
their products or services. Therefore, the Exhibitor is 
responsible for processing personal data and agrees to 
comply with all the obligations associated with this role 
pursuant to current regulations.

ARTICLE 8 - WITHDRAWAL
In the event of withdrawal or failure to occupy the 
Exhibition Space, in the event of cancellation of the 
Exhibition Space equipment and various options, as 
well as in the event of cancellation of an advertising 
insert order by the Exhibitor, Sponsor, or Advertiser, 
for any reason whatsoever, the amounts paid and/or 
remaining due in part or in full under the Participation 
Contract shall be forfeited to the Organiser, even if another 
Exhibitor, Sponsor, or Advertiser uses the Exhibition and/
or Advertising Space.
If an Exhibitor does not occupy their Exhibition Space 
for any reason whatsoever 24 hours before the Trade 
Show begins, they shall be deemed to have withdrawn. 
The Organiser may freely use the Exhibition Space of the 
Exhibitor that has withdrawn as well as its advertising 
spaces without the latter being able to claim any 
reimbursement or compensation and may remove any 
visual relating to the products of the Exhibitor that has 
withdrawn.
This article does not apply to international Exhibitors 
who do not have representation in France and who are 
prohibited from entering French national territory on 
the date of the Trade Show due to a French regulatory 
provision or that of their country of residence, issued 
as part of the effort to combat the spread of Covid-19. 
In this case, the Exhibitor will be refunded the amount 
of the deposit paid (minus the amount corresponding to 
the participation fee).

ARTICLE 9 – PARTICIPATION FEE

9.1 Price for the Organisation Service 
The price for the organisation service and associated 
services is determined by the Organiser who may revise 
it in the event of changes in tax regulations.

9.2 Payment Terms
Payment of the amounts due under the Participation 
Contract and related costs shall be made at the times 
and in the manner determined by the Organiser.
For any late Participation Contract, the first payment 
shall be equal to the amounts already due on the date 
of said Contract.
The same applies to Exhibitors on the waiting list who 
are allocated an exhibition space after the deadline.
If no payment term is specified in the special conditions, 
the participation fee shall be due 30 days after the invoice 
date.

9.3 Failure to Pay
The fact that an Exhibitor, a Sponsor, or an Advertiser 
does not comply with the payment deadlines and methods 
referred to in the previous article, authorises the Organiser 
to apply the stipulations of Article 8 "Withdrawal".
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In addition, any late payment will result in the application 
of late payment interest at the Eonia rate plus 5 points, 
which will be due automatically and will be calculated on 
the abovementioned amount from the date on which the 
payment should have been made until the actual date of 
payment. The Exhibitor, Sponsor, or Advertiser who is in 
arrears will be liable, ipso jure, to pay a fixed penalty for 
collection costs of 40 euros. In cases where the collection 
costs incurred are higher than 40 euros, the Organiser 
may ask the Exhibitor, Sponsor, or Advertiser who is in 
arrears to pay an additional fee, upon presentation of proof.

ARTICLE 10 – INSURANCE

10.1. The Organiser's Civil Liability Insurance
The Organiser shall take out an insurance policy to 
cover the financial consequences of its civil liability as 
an organiser. 
Exhibitors may request the Organiser send them a 
certificate of liability insurance.

10.2. The Exhibitor's Civil Liability Insurance 
The Exhibitor is required to take out an insurance policy 
covering the financial consequences of its civil liability 
as an exhibitor and, in particular, the liabilities that it 
may incur with regard to any third party, including the 
companies owning and managing the venue where the 
Trade Show takes place, throughout the duration of the 
Trade Show (including assembly and dismantling). This 
insurance policy must be taken out with a reputable 
company and cover the Exhibitor for sufficient amounts.
The Exhibitor agrees to provide the Organiser with this 
policy upon first request. 

10.3 - Exhibitors' Comprehensive Insurance
Exhibitor's comprehensive Insurance 
Exhibitors must be insured via the organiser against 
risks to the items presented.  
This comprehensive insurance covers casual loss or 
damage to goods belonging to an exhibitor or goods 
under his or her responsibility. The coverage shall take 
effect from the moment said items are deposited at the 
exhibition space of the exhibitor. The coverage shall 
be terminated from the moment said items leave the 
exhibition space at the end of the event. 
The following are covered, within the coverage limit of 
€15,000 (unless otherwise provided in the Addendum):  
-	�Items exhibited, display equipment, furniture, and all 

other goods intended for inclusion within the exhibition 
space;

-	�Hired or borrowed property, including the exhibition 
space or the exhibition module supplied by the exhibition 
organisers, 

-	Audiovisual material and plasma/LCD screens. 
The exhibitor may take out additional optional coverage 
(see terms in the Exhibitor Guide) by contacting the 
insurer.

Exemption clauses and exclusions 

A – For the coverage stated in paragraph “Comprehensive 
risk insurance for exhibition spaces and items exhibited” 
of article 18, the allowance is:
-	�500 euros per claim and per exhibitor (in the case of 

theft). 
-	�250 euros per claim and per exhibitor (in the case of 

breakage of fragile items).

B – The main exclusions from coverage are (non-
exhaustive list):
(a) War, civil war, foreign enemy invasion, revolution, 
confiscation of property, nationalisation, orders given 
by any government or any public or local authority, 
radioactive contamination, supersonic bang. 
(b Loss or damage to goods in the open air, caused by 
theft or bad weather. 
(c) Financial loss, including loss of money and indirect 
loss. 
(d) Damage resulting from a variation in temperature 
caused by an energy supplier. 
(e) Damage caused by an electrical or mechanical 
breakdown or malfunction. 
(f) 	 Physical injury of staff. 
(g) Theft of property or goods on the site of the Exhibition, 
where this property or these goods have been left without 
supervision and the theft has taken place at a time when 
the site is open for occupation or use by the exhibitors, 
as defined or stated by the organisers of the Exhibition. 
(h) Inventory deficiency. 
(i) Personal effects and objects, jewellery and artworks, 
cameras, radios, electronic pocket calculators, and all 
other objects belonging to natural persons directly or 
indirectly participating in the event. 
(j) Telephones plugged into and/or connected to the 
telecommunication network(s). 

(k) Removable software programs and packages.
(l) Theft of audiovisual equipment used for advertising 
purposes (such as VCRs, laptop computers, cameras, 
or camcorders) when these goods, during closing hours, 
are not kept in a storage unit and/or a room equipped 
with a safety lock. 
(m) Theft of cash and paper securities, cheques, or any 
means of payment.
(n) Drones and Robots. 
(o) Scratches, chips, and scuffs. 
(p) Vehicles and motorised equipment that are in use, 
being operated and/or used as tools. Other than in these 
instances and if the vehicles and motorised equipment are 
merely exhibited, they may be covered by exhibitors’ multi-
risk insurance, within the limit of a coverage cap of€15,000 
(unless otherwise provided in the Addendum) and subject 
to strict compliance with the following conditions:
-	�All exhibited vehicles and equipment of all types must 

be “immobilised” by the exhibitor, thereby making it 
impossible to start them. 

-	�In accordance with the legislation in force, exhibited 
vehicles and equipment must be emptied of fuel or 
equipped with lockable fuel tank caps (and in this precise 
instance only contain a small amount of fuel). 

-	�For exhibited vehicles and equipment that weigh less 
than 3.5 tonnes with a value of more than €70,000: the 
exhibitor must strictly prohibit access to the public. 

-	�For exhibited vehicles and equipment that weigh more 
than 3.5 tonnes: if the vehicle is accessible to the public 
(if the cabin can be accessed, for example), the exhibitor 
must be present at all times during the exhibitors’ 
opening hours.

The aforementioned list mentions only the main exceptions 
and constitutes only an abstract of the General and Special 
Terms of the insurance policy which shall alone take 
precedence in the settlement of any claims. 
With the exception of criminal intent on the part of the 
lessor of the premises on which the show is held, the 
exhibitor shall waive any recourse against the lessor 
and its insurers for: 
-	�any material damage caused to the exhibitor as a result 

of fire, explosion, electrical damage, or water damage 
for which the lessor is liable, 

-	�as well as for any consequential and/or non-
consequential non-material damage, and particularly 
operating losses, suffered by the exhibitor and for which 
the lessor is liable, irrespective of the cause thereof.

The exhibitor irrevocably agrees that the insurance policies 
that it takes out include an identical waiver of recourse 
by its insurers. 
Furthermore, the exhibitor and its insurance company 
waive rights of recourse against RX FRANCE, its insurance 
company, any other exhibitor, and any company acting 
in their name, due to any physical, material and/or 
immaterial, direct or non-direct, fire, explosion or water 
damage, or "business loss”.

Coverage claim procedure 
Any claim must be notified in writing to the organiser. 
All claims must be moreover notified to the insurance 
company, on the standard forms which are available to 
the exhibitor, within twenty-four hours in the case of a 
theft or within five days in the other cases, stating the 
circumstances of the claim and the approximate total 
sum of the loss, failing which the insured party loses its 
right to claim from the insurer. 
All thefts must be notified by the exhibitor to the police 
department having territorial jurisdiction over the 
exhibition premises. The statement to the police must 
be attached to the claim. 
To obtain payment in compensation, the exhibitor must 
produce detailed inventories indicating the values of the 
equipment exhibited and the exhibition space equipment 
(fittings, decoration, lighting, etc.).

ARTICLE 11 - CUSTOMS
Each Exhibitor shall be responsible for fulfilling the 
customs formalities for materials and products coming 
from abroad. The Organiser cannot be held liable for 
any difficulties that may arise during these formalities.

ARTICLE 12 - INTELLECTUAL PROPERTY 
The Exhibitor, Sponsor, or Advertiser warrants to the 
Organiser that it owns or has obtained from the owners 
of the intellectual property rights to the goods, creations, 
brands, or advertising media that it exhibits at the Trade 
Show and/or that it reproduces and/or represents in the 
communication tools of the Trade Show, all the necessary 
rights and/or authorisations. The Organiser does not 
assume any liability in this respect.
The Organiser shall have the right to exclude Exhibitors, 
Sponsors, or Advertisers who have been convicted of 
intellectual property offences, especially for counterfeiting.

The Exhibitor, Sponsor, or Advertiser authorises the 
Organiser to reproduce and represent, free of charge and 
in any territory, the goods, creations, and brands that it 
exhibits, and/or that it reproduces and/or represents, in 
the Trade Show's communication tools (internet, exhibition 
catalogue, invitation cards, visitors' map, promotional 
video, etc.), as well as, more generally, in all media 
intended for promoting the Trade Show (photo of the 
Trade Show to be published in the traditional media or 
on the internet, television programmes produced on/
at the Trade Show, without this list being restrictive).
The Exhibitor, Sponsor, or Advertiser warrants to the 
Organiser that it has obtained all necessary rights and/
or authorisations for the aforementioned uses from the 
holders of intellectual property rights on the goods, 
creations, brand, and others (plan, concepts, services, 
etc.) that it exhibits, and/or that it reproduces and/or 
represents.
The Exhibitor, Advertiser, or Sponsor authorises the 
Organiser, from the date the Participation Contract is 
signed to use its company name, trade name, and/or 
trademarks and logos or any other intangible item or right 
(hereinafter the "Brands") for promoting the Organiser's 
trade shows (especially via reproduction on the Show's 
websites and social media accounts and dissemination by 
any means) for a period of 10 (ten) years in the countries 
in which the Organiser operates.
The Exhibitor, Advertiser, or Sponsor shall hold the 
Organiser harmless from any disruption, legal action, 
claim, opposition, and third party demand or attempt to 
evict in relation to the Brands.

ARTICLE 13 - FILMING (SOUND AND VIDEO)
Exhibitors, Advertisers, or Sponsors who have not obtained 
accreditation from the Organiser for taking photographs 
and/or making audio and video recordings may be 
forbidden by the Organiser to do so. Only photographers 
and cameramen who have obtained written authorisation 
from the Organiser in this respect shall be allowed to 
operate within the Trade Show. A copy of their photo 
proofs and/or audio and video recordings must be made 
available to the Organiser upon first request.
Unless the Exhibitor, Sponsor, or its representatives 
expressly object in advance, they authorise the Organiser 
and its partners, free of charge, to photograph, film and/or 
record their voice and image, to photograph their stands 
or certain objects at their stands, to disseminate these 
photos, videos and/or recordings to third parties and 
to communicate them worldwide to the public, which 
may be represented (in particular for live or delayed 
broadcast), reproduced, without limitation of the number 
of reproductions, and published, worldwide, for a period 
of five (5) years, in any format, by any method and process 
known or unknown to date, in whole or in part, on all 
tangible or intangible media known or unknown to date, 
especially the internet (the Organiser's and its partners' 
websites and social media) and on any other promotional 
or marketing tool that they may use for informational or 
promotional purposes.

ARTICLE 14 - COLLECTIVE MANAGEMENT 
COMPANIES
The Exhibitor shall deal directly with the management 
companies for the collection and distribution of rights 
(SACEM, etc.) if they use music or other elements 
(photographs, digital content, works of art, etc.) in any 
way whatsoever inside the Trade Show venue or in the 
Show's communication tools. The Organiser declines 
all responsibility in this respect. The Organiser may 
ask the Exhibitor to produce the relevant supporting 
documents at any time.

ARTICLE 15 - CONFIDENTIALITY AND 
PERSONAL DATA PROTECTION
The personal data provided by the Exhibitor, Sponsor, 
or Advertiser to the Organiser is necessary for the 
performance, administration, management, and 
monitoring of the Participation Contract. The persons 
mentioned in the Participation Contract and subsequent 
exchanges may be contacted by the Organiser, the 
venue manager, and their subcontractors to facilitate 
the Exhibitor's, Sponsor's, or Advertiser's participation 
in the Trade Show and the marketing of all products 
and services relating thereto. This may also include 
the Exhibitor's, Sponsor's, or Advertiser's access to 
the Trade Show's website and catalogue, contact with 
certain visitors to the Trade Show, and the provision of 
marketing products and services related to the Exhibitor's, 
Sponsor's, or Advertiser's participation. The data may 
also be communicated to third parties for commercial 
prospecting on their behalf as data controller.
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This data is processed in accordance with the Privacy and 
Data Protection Policy which is available here: https://
privacy.rxglobal.com/fr-fr.html 
Data subjects may exercise their right to access, delete, 
correct, portability, and object to the use of their personal 
data, insofar as this data is processed solely by the 
Organizer, by writing to Privacy Center Webform (https://
privacy.reedexpo.com/fr-fr.html).
With regard to the Personal Data to which the Exhibitor, 
Sponsor, or Advertiser may have access as part of its 
participation in the Trade Show, the latter agrees to 
comply with all "Personal Data Protection Laws" as the 
data controller, including giving all necessary notices and 
obtaining all required consents, without this entailing 
any transfer of rights, especially intellectual property 
rights, to the Organiser's or other holder's databases. 
"Personal Data Protection Laws" means all laws, rules, 
regulations, directives, decrees, orders, or other legal 
obligations applicable to the protection or processing 
of Personal Data, including Regulation (EU) 2016/679 
of the European Parliament and of the Council of 27 
April 2016 ("GDPR"), and any legislation, rules, or other 
regulations of the European Union (the "Union"), any 
Member State of the Union, Switzerland or the United 
Kingdom implementing, arising from or relating to them. 
The Exhibitor, Sponsor, or Advertiser must implement 
and maintain appropriate technical and organisational 
measures so that its processing of personal information 
meets the applicable requirements of the GDPR, ensures 
the protection of data subjects' rights, and provides a 
level of protection at least comparable to the protection 
required by the "Personal Data Protection Laws".

ARTICLE 16 - UNFAIR COMPETITION AND 
PARASITICAL BUSINESS PRACTICES
The Exhibitor, Sponsor, or Advertiser is strictly forbidden 
from engaging in activities outside the Trade Show 
grounds, its immediate surroundings, or in any other 
exhibition area determined by the Organiser, especially 
in places such as hotels or other premises outside the 
Trade Show, which are identical or similar to those 
carried out within the Trade Show grounds during the 
duration of the Trade Show and two days before and 
after it. Consequently and in particular, it agrees not to 
directly or indirectly attract any other participant of the 
Trade Show outside of all exhibition areas, in order to 
present any of its products and/or services as part of the 
purpose of the Trade Show itself.
The Organiser reserves the right to have the violation of 
this stipulation established by any sworn official, to charge 
the costs resulting from it to the offender concerned, 
and to take any legal action enabling them to enforce 
their rights.

ARTICLE 17 - SECURITY
The Exhibitor is required to comply with the security 
measures imposed by the administrative or judicial 
authorities, as well as any security measures taken by 
the Organiser, and to allow their verification.
Surveillance, which is the Exhibitor's exclusive 
responsibility, is done under the Organiser's supervision. 
The Organiser's decisions concerning how the safety 
regulations are to be applied are to be implemented 
immediately.
The Organiser reserves the right to deny entry to or 
expel any person, visitor, or Exhibitor whose presence 
or behaviour might jeopardise the safety, tranquillity, or 
image of the Trade Show and/or the physical integrity 
of the site.
The Exhibitor agrees to comply with all operating 
constraints and health and safety standards in effect at 

the Trade Show Centre, especially the Safety Specifications 
and the Internal Regulations for the duration of the Trade 
Show, which the Organiser will make available to them 
on the website.

ARTICLE 18 - ENFORCING THE RULES
Any violation of these rules and of the Participation 
Contract and, where applicable, of the special and/
or internal regulations issued by the Organiser, may 
result in the offending Exhibitor, Co-Exhibitor, Exhibitor's 
Representative, subsidiary company or sub-participant 
being removed from the Show, with no formal notice being 
necessary and with the police's assistance, if needed. This 
particularly applies to a failure to comply with the layout, 
safety rules, failure to occupy the Exhibition Space, the 
presentation of products that do not comply with those 
listed in the Participation Contract, and takeaway sales.
Compensation shall then be due by the offender (Exhibitor, 
Sponsor, or Advertiser) for damages caused to the Trade 
Show. This compensation is at least equal to the amount 
of the participation fee, which is kept by the Organiser, 
without prejudice to any additional damages that may be 
claimed. The Exhibitor grants the Organiser the right to 
keep the exhibited items and the furniture and decorative 
elements belonging to it as collateral.
Any problems in interpreting these General Rules in 
their English version shall be resolved by referring to the 
meaning of the General Rules in their French version.

ARTICLE 19 - AMENDMENTS TO THE RULES / 
SEVERABILITY
The Organiser reserves the right to decide on all situations 
not provided for in these rules and to introduce new 
provisions whenever it deems necessary for the Trade 
Show to run smoothly.
If any provision of these Rules becomes invalid for any 
reason whatsoever, this shall not affect the remaining 
provisions. In such a case, the Parties agree to negotiate 
in good faith a provision having an equivalent effect 
wherever possible.

ARTICLE 20 – LIMITATION OF LIABILITY
The liability that the Organiser may incur, either as a 
result of its own actions, even those of an employee, or 
as a result of a third party's actions, regardless of the 
cause, is limited to €15,000 (fifteen thousand euros) 
plus a sum equivalent to the amount of the Exhibitor's, 
Sponsor's, or Advertiser's participation, for all types of 
damage, excluding indirect damage.
The participation fee as referred to above is understood 
to be, definitively, the amount excluding taxes appearing 
on the Participation Contract signed by the Exhibitor, 
Sponsor, or Advertiser, regardless of any subsequent 
circumstances, such as revising or cancelling the contract.
Furthermore, the Organiser's liability can only be incurred 
for direct damage for which it is directly responsible, 
without any joint and several liability with third parties 
having contributed to the damage. In all circumstances, 
the Exhibitor, Sponsor, or Advertiser may not hold the 
Organiser liable for any loss of turnover, clientèle, or 
loss of opportunity on these grounds, which are outside 
the contractual scope.
In the event that the Exhibitor receives compensation 
from the insurance policy referred to in Article 10, this 
compensation shall reduce any amount owed by the 
Organiser to the Exhibitor by the same amount. If an 
amount has already been paid by the Organiser to the 
Exhibitor, that compensation shall be repaid by the 
Exhibitor to the Organiser in the same amount.
This clause applies even if the third party or the agent for 

whom the Organiser is liable is guilty of gross negligence, 
malice, or even wilful misconduct.
The Organiser shall not be held liable for enforcing the 
stipulations of these general rules.
This clause shall also apply in the event that the 
agreement is terminated.

ARTICLE 21 - ECONOMIC AND TRADE 
SANCTIONS AND EXPORT CONTROLS
The Organiser and the Exhibitor, Sponsor, or Advertiser 
must at all times, throughout the duration of the 
Participation Contract, comply with the applicable laws 
and economic sanctions with regard to their obligations 
in the performance of this agreement, in particular:
(i) economic and trade sanctions and export controls 
(including, but not limited to, those imposed by the United 
States, the European Union, the United Kingdom, and 
the United Nations); and 
(ii) applicable anti-corruption and related laws.
To this end, neither Party shall negotiate on behalf of 
the other Party or cause the other Party to deal directly 
or indirectly with any person subject to an economic 
sanction applicable and/or enforced by the United States, 
the European Union, the United Kingdom, or the United 
Nations, as well as any country, region, or place which 
is completely embargoed or with which the other Party 
is prohibited from engaging in transactions. Each party 
has the right to terminate the Participation Contract and 
any order without notice and without liability in the event 
of a breach of the provisions of this article.

ARTICLE 22 - DIGITAL SIGNATURE
Pursuant to Article 1368 of the French Civil Code, the 
parties may contractually define the rules of validity 
and admissibility of evidence in the event of a dispute.
The Parties hereby acknowledge that:
(i) this Contract, if digitally signed, constitutes an original 
document admitted as evidence which is fully valid. 
(ii) all connection data associated with the digital signature 
process, as well as emails or SMS messages sent or 
received in this context, are proof of the parties' agreement 
to the participation contract.

ARTICLE 23 – DISPUTES - STATUTE OF 
LIMITATION
In the event of a dispute or disagreement, regardless of 
the subject matter, the Exhibitor, Sponsor, or Advertiser 
agrees to submit its complaint to the Organiser by 
registered letter or email with acknowledgement 
of receipt, before any legal proceedings. Any legal 
proceedings filed before 15 days have elapsed after receipt 
of this notification shall be inadmissible. The parties 
expressly waive their right to avail themselves of the 
provisions set out in Article 1195 of the French Civil Code 
relating to unforeseen circumstances and Article 1223 
of the French Civil Code relating to reducing the price in 
the event of incomplete performance. In accordance with 
Article 2254 of the French Civil Code, the parties agree 
to set a statute of limitation of one year (1 year) on the 
rights and legal actions relating to the liability that the 
Organiser may incur as a result of its own actions, those 
of an employee, or a third party, regardless of the cause.
 This statute shall commence on the day after the last 
day of the Trade Show.

THE RELATIONS BETWEEN THE EXHIBITOR, 
ADVERTISER, OR SPONSOR AND THE ORGANIZER 
ARE FULLY AND EXCLUSIVELY GOVERNED BY FRENCH 
LAW. IN THE EVENT OF A DISPUTE, THE NANTERRE 
COMMERCIAL COURT SHALL HAVE SOLE JURISDICTION.
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